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Problems in Making Data Available over the Web Page.
The Internet has turned out to be man’s best friend in the world today. Millions of people do a lot of activities via the internet ranging from businesses to academics. The truth is that the internet is unavoidable nowadays. Web pages are good examples of data sources made accessible through links from the internet. A web page is a document that is written in Hypertext Makeup Language (HTML) made available through the internet using an internet browser (Dedeke, 2016). Web pages contain texts, graphics, and hyperlinks that carry specific information. It is essential for any web page developer to design it perfectly hence encouraging good usability. A useful web page should be mobile compatible and accessible to all users. However, bad navigation is a primary concern in making data available on the web pages. 
Some web designers forget to obey the rule of effective navigation as an important aspect in making page usable. An excellent example of bad web page navigation is in the case where the web page lacks vital features that make it easy for the browser to access information. Some web pages’ lack of contact information, which would help the web page browser make consultations in case he or she gets stuck while searching for information. Other web pages have poor search features which make the data inaccessible or make it tedious for the users to access the data. In some web pages, the hypertext is not obvious (Eveland, & Dunwoody, 2016). This is because the hypertext may appear similar to other elements on the page, and this limits the usability of the web page. Another example of bad web page navigation is in the case of an informative header and footer. When the header and footer are clearly stated, people are relieved from the burden of scrolling up and down the page as they search for the links they want.
Web page developers should make concrete navigation planning. At the beginning of any project, planning is the key factor in its success. Web-design too needs a good navigation strategy starting from its sitemap (early stages of website menu development) up to the final draft of the web page. Another error in navigating the web page occurs when the developer uses unfriendly language in menu labeling (Akolkar, Boyer, &Wiecha, 2016). Some web pages are designed to suit the developers other than the users as a result of using language that is complicated to the users. Data in a good web page should not take the users more than a second to understand it; otherwise, this will compromise users experience. Navigation also requires good internet linking that will direct the user towards finding their points of interest; otherwise, the web page will not be valid.
Bad navigation discourages users since the HTML or JavaScript in the on the web page do not appear consistent on all platforms. As well, the number of items in the menu of the web page may be too many, especially when the data contained in the page is large. It is advisable for the web developers to use the sub-navigation style to eliminate this error (Eveland, & Dunwoody, 2016). Most of the web pages do not have their logos linked with the home page. Implementation of this function would one’s web page appear better than the other web pages; hence, it can be used as a competition tool among web-designers.
In summation, good navigation is an integral part of web design, and it is vital in coming up with solutions as per the web page browsers’ needs. Nevertheless, web pages are also faced by the problem on broken links, which may confuse the users due to lack of consistency. Data on any web page should be well formatted and easy to scan to match the existing competition in web page development. Lastly, various navigation options help make a web page effective, and so the web developers should feature them in their work.
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